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editor’s note.

40 Paaes o} raw tech worth every minvte.

So here we are again - 3 years later, and I
finally gave in to the urge to design a 3rd
edition of The Overflow, which seems to have a
mind of its own.

If you’re new here - welcome. We are Pishon
Design Studio, a web design & branding firm
with global clients, and The Overflow is our
very own tech-themed magazine, designed for
geeks, newbies and even the casual, not-so
interested tiktok user who wants to take that
first step in understanding tech and what
makes this huge industry succeed.

The internet has changed since we launched
the first edition in 2011 and second edition in
2021 - and so have I. The original idea was that
this magazine go to our clients internally, but
over 1000 organic downloads later, i realize
that we had so much more to share.

Have fun reading, take notes. and cheers to
new growth.

Stay excellent, stay intentional.
i

Zainab Sule
CEO, Pishon Design Studio

www.pishondesigns.org
www.zainabsule.com
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The success of your content marketing strategy depends on
the nature of your content. If your content is good and by
good I mean straight out of the top drawer, it will bolster
your content marketing efforts. On the other hand, if it is
fairly ordinary, your inbound marketing campaign will fall

apart faster than you realize.

If you are a part of the 77% B2C or 86% B2B organizations using
content marketing to boost brand growth, you must make a
concerted attempt to come up with high quality content that not
only disseminates useful information but also does so in a

manner that is engaging and arresting.
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A type of marketing that involves the creation and sharing of online material (such as
videos, blogs, and social media posts) that does not explicitly promote a brand but is in-
tended to stimulate interest in its products or services. - dictionary

Content marketing is a marketing strategy used to attract, engage, and retain an audi-
ence by creating and sharing relevant articles, videos, podcasts, and other media. This
approach establishes expertise, promotes brand awareness, and keeps your business top
of mind when it’s time to buy what you sell. - Mailchimp

/ - Y o ' ' 2\\‘\
 Types of Content |
N T 4
Video Written Visual Audio
Content Content Content Content

)

/R

>

i @/, @ ©/ Fﬁ@/ , @@/m

64% 51% 56% 8%
of marketers are of marketers are of marketers are of marketers are

creating more webinars, creating more blogs, creating more infographics, creating more podcasts,

live streaming, videos, etc. eBooks, articles, etc. photos, charts, etc. audiobooks, etc.
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Why is content market-
ing important?

Content marketing is a go-to tactic that’s
proven to work. Also, it provides a competitive
advantage. Take a look at what the data says
about content marketing:

Businesses with blogs get 67% more leads than
other companies.

/2% of business to business (B2B) marketers
say content marketing increases engagement
and the number of leads they generate.

88% of people credit branded videos for
convincing them to purchase a product or ser-
vice.

Which Content Format is
Suitable as Per Your
Goal?

B2B content marketers vole for the following
content format for each stage in the
buyer’s journey:

To grow brand awareness: blog posts, social
media content and in-person events.

To secure leads: in-person events, webi-
nars/online events and eBooks/guides.

To nurture leads: Email newsletters, blog
posts, case studies and in-person events

To convert leads: In-person events, case stud-
ies and webinars/online events.

How to get started with
content marketing

Determine how

Determine the
right formats you’ll distribute

dunonvy :224n0s

Q2

Identify your
audience

Follow best
practices

Choose a
sustainable
schedule

Blogging Statistics

According to Hubspot, the publishing fre-
quency depends on your goal and team size.

For organic traffic: small blogs should post
new 3-4 pieces weekly and large blogs
should aim for 4-5 pieces every week includ-
ing new and updated posts.

For brand awareness: small blogs should
publish 1-2 new posts. As for large publica-
tions, they should post 3-4 times weekly in-
cluding both updated and new posts.

HOW OFTEN SHOULD
YOU BLOG?

For Brand Awareness:

SO

For Organic Traffic:

GADD D

posts/week posts/week
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Video Content Marketing
Statistics

Video is another content format that’s been
doing pretty well. Statistically speaking,
viewers consume 6 hours and 48 minutes
of online videos each week.

86%
of consumers
expect to see more
video content from brands

of marketers who create video content
consider it to be an essential part of their strategy

How content marketing
works

Your business can use content marketing to
attract leads, make a case for your product
or service when someone is researching
what to buy, and close sales.

To use it effectively, you’ll need to deliver
the right content at each stage of the sales
cycle—from awareness through consider-
ation to purchase.

sales funnel stages

«

Awareness

Awareness stage

Content at the awareness stage should be
educational, how-to advice.

The best content for this stage includes
articles, blog posts, e-books, videos, and
newsletters.

Examples:

A restaurant writes a blog post about
how to plan a menu for a graduation
party in the spring.

A bike touring company creates a short
video on the topic “3 Ways to Choose the
Right Bike Trip.”

An architecture firm creates an e-book
called “Questions to Ask Before Hiring an
Architect.”
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Consideration stage

In the consideration stage, content should
offer a hybrid of helpful information and
marketing.

Once your ideal customers reach this funnel,
they’re no longer looking for surface-level, in-
troductory content.

You'll instead want to look towards creating
content that nurtures prospective customers
further down the funnel. They might be look-
ing for customer stories, product reviews, or a
how-to video/articles or worksheets.

Looking at the results from a Semrush study,
the following types of content work best when
attracting traffic.

“How-to” guide (44%).
Product overview (40%).
Case study (34%).
Landing page (31%).
Webinar (31%).

Success story (30%)

Consider these potential customers were likely
already introduced to your brand during the
discovery stage, and therefore should not be
presented with discovery stage content.

An effective content strategy entails personal-
izing content for your audience.

Closing stage

Content marketing plays an important role
when a prospect is close to buying. At this
stage, you can focus on sales, as long as you
continue to drive home why you’re the best
choice rather than just how great your services
or products are.

The content you present during the consider-
ation phase can make the difference between a
conversion and a lost sale. The top-performing
content types in this stage include:

Product overview.
Customer review.
Success story.

Consider sharing success stories of current
customers that are similar to your prospect at
this stage of the funnel.

Conclusion

Having a comprehensive and cohesive content
strategy is critical for creating a rewarding
buying experience. Keep your audience in
mind with each piece of content you create.

You’ll also want to have a thorough
understanding of your target customer, how
they think, what they are looking for, and how
you can solve their problem.

An effective content marketing funnel takes
time, testing, and patience to perfect, but it’s
absolutely necessary to outshine your competi-
tors and come out on top.
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& ImpactHero

Powered by SEMrush

Top-of-the-Funnel
Content
Top Content

Marketing Funnel

. .
CharaCterIStlcs —— TOP-PERFORMING J TOP CONTENT
—  CONTENT TYPES EFFICIENCY METRICS

Attracting traffic

Survey conducted by SEMrush

“How-to” Guide Number of Visitors
I 72 | 73%
Landing Page

87% of marketers create content for
different customer journey stages. But
how do you ensure that content brings

With the goal of discovering how to create
an effective content funnel and write content
that works, SEMrush conducted a survey

Conversion Rate

results at every stage?

among 350 marketers around the globe.

How Marketers Map Their Content
to the Marketing Funnel

9 5 0/ of marketers
O create TOFU content

76 0/ of marketers
O create BOFU content

Middle-of-the-Funnel

Content

Generating leads

g TOP-PERFORMING
CONTENT TYPES

“How-to” Guide

L]

Product Overview

I

Case Study

TOP-PERFORMING
CONTENT TYPES

Success Story

Product Overview

Case Study

“ MOST EFFICIENT
CHANNELS

Organic Search

44% ——— 69%
Email Marketing

40% —— 54%
Social Media Marketing

34% 52%

Nurturing leads

MOST EFFICIENT
CHANNELS

Email Marketing
43% [——— 72%
Social Media Marketing
38% [— 44%

Organic Search

36% 28%

Generating & Nurturing leads

TOP CONTENT
EFFICIENCY METRICS

Conversion Rate

Number of Leads

Number of Visitors

Survey conducted by =@ semIrusH

75%

54%

I 35%
Infographic
I 25%
Checklist
I 27%
Ebook / White Paper

I 26%

'b

I 54%
Time on Page

I 52

MOST EFFICIENT
CHANNELS

Organic Search

70%
Social Media Marketing

60%
Email Marketing

I 4%

Survey conducted by ~2® SEmIrUSH

Bottom-of-the-Funnel

Content

Driving payments

E TOP-PERFORMING
CONTENT TYPES
Product Overview

Customer Review

Success Story

E] TOP CONTENT
EFFICIENCY METRICS
Conversion Rate

Number of Payments

ROI/ ROMI

Survey conducted by ~=SI® SemMIrUSH

How Marketers Connect
Content Through the Funnel

TOP RESEARCH TYPES
' conducted to decide what
‘ content they will create

Keyword Research

88%
Competitor Analysis

73%
Content Audit
| 49%

Interview with sales / customer support team

49%

MAIN CHALLENGES
faced while building
the marketing funnel

Creating content that generates quality leads

| 52%
Encouraging users to move through the funnel

50%
Creating content that attracts more traffic
] 48%

MOST EFFICIENT
CHANNELS

Email Marketing
Organic Search

PPC / Paid Advertising

C

l 4
TOP TACTICS

used to ensure their audience
moves to the next stage of the funnel

Sending email follow ups.

71%
Improving internal linking

67%
Suggesting related content

56%

MOST IMPORTANT METRIC ‘
that shows the effectiveness
of a marketing funnel ‘

I

Conversion Rate

L] 36%
Number of Payments.

| 23%
ROI/ROMI ‘
| 15%

Number of leads
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1. Audit Your Current Social
Media Platforms

Before you begin to plan or schedule any of
your content for next month, do an inventory
of the platforms you are using.

Many companies think they need to make ac-
counts on every social platform, giving them
all equal attention. If that sounds like your
company, take stock of performance on each
platform over the last year. For example, if
you’ve been posting tweets on the company's
Twitter account consistently but have seen
no indication of growth, engagement, or
sales from Twitter, it may be time to phase
that out and redirect that energy and atten-
tion to a platform that is actually working for
you. It’s okay not to be everywhere all at
once, all of the time.

Prioritizing the best platforms for your
business can help you free up the time and
energy to make content that will actually
convert.

When it comes to social media marketing,
you must have a concrete strategy (as op-
posed to posting anything, everywhere, just
to see what works). So how else can you be
intentional about the platforms you utilize
most? Go where your customers are.

If you know generally the demographics
your customers fall into, you can find out
which social platforms they are spending
the most time on, and you can meet them
where they are.

2. Prioritize Video Content

Now that you've done your research and
have taken stock of which platforms are
working best for your business, you can
begin to plan your content for 2023.

At the forefront of your content planning
should be video content, short-form, or
long-form. Every social media platform has
video capability, and with TikTok speedily
rising in the ranks to become the most pop-
ular app, all other social media platforms
are trying to follow suit.
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On Instagram and Facebook, Reels are being
pushed to users above all other types of con-
tent, and in 2023 we can expect to see this
continue. This year, brands overall earned
nearly 40% more engagement using Reels on
Instagram than they did with other types of
posts.

3. Use Social Media Personally

Many businesses are missing the mark when it
comes to successful social media, and the key
reason is that they are approaching it like tra-
ditional marketing and not from the viewpoint
of the user.

You would never sell a product that you
yourself haven’t used and can attest to its
value; why would you create content if
you’re not a content consumer as well?

In using social media apps, you will not only
keep up with trends that your company could
follow, but you will also be able to gain price-
less insights from your customer base by
seeing how they interact with competitors or
even other businesses in different industries.

The best way to “win” at social media
marketing is to embrace it as an average
daily user would.

4. Define Your Metrics For
Success

Now that you're ready to strategize how to
make your social media marketing stand out
in 2023, how will you do so? It’s pivotal that
you define what success looks like for you.

Start by recognizing any roadblocks within
your company/brand as a whole and ask,
“How can social media help us navigate thi

For example, perhaps a roadblock you
frequently hit is customer confusion, and you
are always educating customers on your
product or service.

How can social media marketing help?

Maybe by creating short- and long-form video
content on social media that addresses
common questions and educates people on the
product or service.

So how would we measure the success of that
effort?

Probably through metrics like the number of
videos posted, the amount of engagement
those posts receive, and a decrease in the
number of questions coming your way.

Assign some specific numbers to those met-
rics to create your goals, and now you’ve got
somewhere to go.
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Inspiring
Desk Setups
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WHY YOU SHOULD
CHOOSE PISHON.

Pishon Design Studio (pronounced pie-shun,
formerly Havillahez Concepts) started in 2007 &
is Nigerian based ICT Agency specialized in
website designs and digital trainings.

WERRE |
PISHUN

Pishon Design Studio has established a

or,
reputation for its attention to detail, and are e WWW. plshonde5|gn5 g
known for building exquisite and functional Y =
web projects.

We craft brands, manage social profiles and
build quality websites and applications that
make user experience much easier.

Elfiﬂf@lﬂf

PISHON DESIGN STUDIO

SECOND TO NONE

We are known for our amazing custom website
designs, social media management and
merchandizing design for promotional
materials.

Whatever you need, we are the perfect fit. In

over 12 years of service, Pishon has designed WE MAKE SURE

over 200 websites, worked on mobile apps and +234_8085818355
elped establish really cool startups. HNI]ING NEEDS [:[]ME HRST.
e ISSUESAPISHONDESIGNS.ORE YOUR BRARO N —

— WWW. plshonde3|gns.0|;q
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What is Affiliate Marketing?

Affiliate marketing is a way for you (the
affiliate) to earn a commission for
recommending products or services to
your friends or readers.

To simplify it, here’s the 5 step process for
how to start affiliate marketing:

Affiliate

Marketing

[3-'fi-le-,at ‘'mdr-ka-tin]

An advertising model in
which a company

You find a product you want to promote
Do a search for “product name” affiliate
program. If it's on Amazon, you can also
promote it

Sign up for their affiliate program

You get a special link that allows the
merchant to track the people who clicked
your link.

If they buy the product, you get a
commiission.

How Does Affiliate
Marketing Work?

There are a lot of different ways to track af-
filiates these days, but nearly all of them are
based on someone clicking your special
tracking link.

The most common and basic type of track-
ing is via a cookie.

When an affiliate link is clicked, a
small file called a cookie is stored
on the user’s

computer. Then they buy a
product, the merchant can see that
they were referred by you.

compensates third-party
partners for promoting
products and services and
generating business.

2 Investopedia

oy
A

How Much Money Can You
Make With Affiliate
Marketing?

The amount you can make falls somewhere
between zero and millions.

Your income will be directly related to the
type of offers you promote, how much
traffic you get to the site, and your grasp of
other online marketing skills like email
marketing and SEO.

How Do You Become an
Affiliate Marketer?

You can pick just about any product that
you can buy online, and there will be an
affiliate program that will pay you a finders
fee for referring a sale.

However, just because you can
promote anything, doesn’'t mean
you should.

The most important thing to consider when
selecting a product to market is, “is it
relevant to your audience?”



Page 20 ’ www.pishondesigns.org

Types of Affiliate Products:
Physical vs. Information vs.
Services

There are three different types of affiliate
products you can promote as a marketer

Physical Products
Information Products
Services

Physical products are probably the easi-
est thing to promote for one reason, and
one reason only: Amazon.

Amazon has the world’s largest af-
filiate program, and once you sign

up, you can get a link for any prod-
uct on the site, earn a (small) com-
mission on it!

As it sits currently, you can earn between 1
and 4.5% on any product you promote
through the Amazon affiliate program.
What that percentage is depends on the
category it falls into.

One of the nice things about promoting via
Amazon is that you get a commission on
everything the buyer purchases - not just
the specific product link they clicked on.

Example:

So let’s say that I'm promoting some golf
balls on my golf website.

The balls cost $50, so I'll only earn $1.50.
But, what if that same person also buys a
set of golf clubs for $1,000, and a new golf
rangefinder for $3007?

Then all of a sudden that $1.50 turns into
$41.50.

Amazon has a 24 hour cookie. So
what that means is that if someone
clicks on your link, they then have
24 hours to make a purchase in
order for you to get credit.

It also doesn’t have to be for the product
they clicked on. If they click on your golf
ball link and then buy a new TV? You still
get credit!

Other Affiliate Networks to
Consider

Most larger companies will use what'’s
called an affiliate network to host their
products.

These are sites you sign up for that might
represent dozens of brands, and it's how
you get your special links and marketing
materials.

But the major affiliate networks are:

Flex Offers
Commission Junction
Share-a-Sale
Rakuten Advertising
Impact Radius

Affiliate Marketing for Information
Products

What is an information product?

It's a digital product, course, or community
that is created by an expert in their field.

(Cont’d on Page 22)
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How To Do Affiliate
Marketing - Step by Step

STEP 1: Create an online presence and niche. I .
A, -

lll

Before promoting products, you must have a platform and <
create online content, such as social media posts and/or a + et +
blog. Selecting a niche allows you to focus on one specific l 1 |

market and better target your audience.

STEP 2: Research how you stand out
from your competitors.

(M This process will help you figure out what your competitors are
doing and how you can stand out. It can also help you determine
which products to promote and which niche to work with.

STEP 3: Find the best platform. < n
Platforms such as websites and YouTube channels are ideal .'

for growing an audience and promoting your brand. However,

if you're looking to grow your business, you should consider

using a variety of platforms. *

. R STEP 4: Discover which affiliate
$ ...’. network gives you the most returns.
Assess these factors before choosing an affiliate network:

cookie duration, competition, the network and the merchant's
reputation, brand alignment, fees, and the level of support.

STEP 5: Decide on what to promote.

The products you choose must align with your brand
and values. Promoting a product you're already using
and one you would highly recommend to others is best
if you're just starting.

£ L L
m STEP 6: Optimize your site's content.
. 4 When you create valuable and informative content, you help your
’ audience and position yourself as an authority in your field. High-

7\ quality content can help you rank higher on search engine results
pages (SERPs). The more traffic you get, the more chances you
‘ have of making a sale.
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Reasons that information products are so
great to promote:

Often they are higher priced, which
means higher commissions

They can have a personality behind
them, which builds trust and makes
them easier to sell

There are often full marketing funnels
behind them aiding in sales

They solve a problem or provide a solu-
tion that your readers are looking for.

Generally, it can be a little bit more work to
become an affiliate for these products
because often the creator is a bit more
protective of who they let market the
products.

There’s also no central place you can go to
Jjoin like you could with Amazon. Usually,
you'll need to talk to the author directly or
look for an “affiliates” page on their product
site.

Affiliate Marketing for
Service Products

The third type of product you can promote
is a service.

Think about which services you use and if it
makes sense to promote them on your site.

You can usually expect commissions be-
tween 15-30% on service products - some-

is. Or if it's a single payment, you can
expect it to be equivalent to 2 months of
payments.

If you have a website related to online mar-
keting, blogging, or business, there are for-
tunately a lot of really solid affiliate pro-
grams out there for different services.

How to Promote an Affiliate
Offer

By now you should have a good sense of
what affiliate marketing is, have an idea of
what products you want to promote and
know how to get your affiliate links for
them.

But if you don’t know how to properly
promote them, it doesn’t really matter now,
does it? Nope.

The easiest thing you can do right
now to bring in a few sales over the
coming weeks: create a resource

page.

Regardless of what your business is, there
are tools, products, and services that you
use to run your blog or business.

By putting together a page of all of
your tools and resources, you're
creating something that'’s
shareable, as well as useful.

Get Started with affiliate marketing today.
Good luck!
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facebook vs Google
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Facebook Is About Google Is About Instant
Brand Awareness Results As You Type
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"}x"ééo-Targeting Keywords . Geo-Targeting

Keyword based targeting helps .
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among others.

Custom Audience | [ 5 Demographic
Targel(uig;s who have already DemoQ raphlc Customer M atCh : Google demogragic targF:ting are
visited your website ' Unlike Google, Facebook Target user with batch of email 0 limited as compare to facebook

demographic targeting are
‘ extz%(s i\‘/)e I:ndrggclu gge addresses that we upload to Google ‘
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Facebook gives more result on
retargeting ads than Google. 3
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gives more result on retargeting ads
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Retargeting
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Bt B
s Google Display ad gives less result
Forms Fill Out Lead on retargeting compare to Faceb
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Google Ads Vs
Facebook Ads: How
Do They Work?

Both Facebook Ads and Google Ads are
pay-per-click (PPC) advertising
platforms, but there are differences in
how they work.

Facebook Ads are known as paid social
(ads are displayed in users’ social media
feeds). Google Ads, on the other hand,
are paid search ads that are displayed in
Google’s search results.

What distinguishes
Facebook Ads from Google
Ads?

It's audience targeting. Since Facebook
users aren’t actively looking for a product
or service, the platform gives advertisers
comprehensive targeting options such as
factors like age, gender, income, and in-
terests.

You can easily create ads in Facebook
Ads Manager by following the steps
given below:

Click the “Create” button on your account
dashboard.

Choose your ad format.

Select your audience

Edit ad settings

Create an ad copy and images.

However, you should be aware
that it takes more time to convert
Facebook leads to customers as
they are not actively seeking your
product or service.

Google processes more than 40,000
search queries every second, more than 3
billion per day and a little over a trillion
every year so imagine the reach of your
business when you promote it using
Google Ads.

Google Ads
To create ads on Google, you have to

Sign up for a Google Ads account, and
then add text-only ad copies and
keyword targeting information.

Ads are built in the Google Ad Manager
interface, which is a bit complicated for
inexperienced people.

Audience intent is the USP of Google
Ads.

On Google, users are actively
searching for a specific product
or service, or the answer to a
specific question. If you can

provide them with what they're
looking for, it increases the
chances of conversion. Unlike
Facebook Ads, Google Ads are
largely triggered by keywords
and search terms.
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When to Use?

Use Facebook Ads to build brand
awareness of products or services that
people want but do not need, such as a
new high-tech espresso machine, as
part of the brand marketing. Google Ads
can be used to increase the sales of
products or services that people need
and actively search for, such as a
plumber or carpenter.

If you own a business you should
be advertising on Google.

Pay Per Click Advertising

Pay-Per-Click
Advertising
Explained

Pay-per-click advertising is a form of search engine
advertising. It involves paying for ads when someone clicks
on a link, as opposed to banner ads, where you pay if
someone sees an ad no matter what action they take.

G

How PPC Ads Work

How Much Do PPC
Ads Cost?
The amount you pay each

time someone clicks on your
ad is based on a few factors:

If someone clicks on an ad,
the company will pay the
search engine for the click.

With Google AdWords, the

ads that show up w/ search

results are the ones that

Google thinks are most. particular keywords

relevant and had the highest * Quality score: a

bid among the most relevant measure of how

ads. relevant a search
engine thinks your ad is

® The amount of
competition for

How Does Pay-Per-Click
Advertising Work?

In order for ads to appear alongside the
results on a search engine (commonly
referred to as a Search Engine Results
Page, or SERP), advertisers cannot
simply pay more to ensure that their
ads appear more prominently than their
competitor’s ads.

Instead, ads are subject to what
is known as the Ad Auction, an
entirely automated process
that Google and other major
search engines use to
determine the relevance and
validity of advertisements that
appear on their SERPs.

How Keywords Work in
Pay-Per-Click Advertising

As its name implies, the Ad Auction is a
bidding system. This means that
advertisers must bid on the terms they
want to “trigger,” or display, their ads.
These terms are known as keywords.

Say, for example, that your business
specializes in camping equipment. A user
wanting to purchase a new tent, sleeping
bag, or portable stove might enter the
keyword “camping equipment” into a
search engine to find retailers offering
these items.

At the moment the user submits their
search query, the search engine
performs the complex algorithmic
calculations that the Ad Auction is
based upon. This determines which ads
are displayed, in which order, and by
which advertiser.
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Since you have to pay for
each click on your ads, it's
imperative to only bid on
keywords that are relevant
to your business, so you can
be sure to get ROl from
your ad spend.

A keyword tool can help you find the
right keywords to bid on that are both
likely to drive sales or conversions, and
are not prohibitively expensive.

How to Optimize Your
Pay-Per-Click Ads

Pay-per-click marketing can be a very
cost-effective way to drive traffic to your
website and grow your business. But it
takes time and effort to do it right.

A number of factors can affect your
PPC costs, including:

The relevance of the keywords you
choose to bid on - Are they the search
terms your best audience is really using
to find products they want to buy, or
solutions to their problems?

The quality of your ads and landing pages
- Google awards the best ad placements
and the lowest costs to businesses that
provide a good consumer experience.
Your click-through rate, or CTR, is a good
indication of whether or not your ad cre-
ative is resonating with people.

A solid account structure - Your PPC ac-
count is like a house. Everything needs to
be built on a strong foundation.

Facebook Advertising Costs

With an average CPC of $1.72, Facebook
Ads have a required minimum daily ad
spend equal to two clicks per day.

For example, if a business has a CPC of $1,
based on factors like audience targeting
and time of day an ad runs, then its
minimum daily ad spend is $2. Facebook
Ads are an affordable PPC platform, with
average CPCs below Google Ads.

The targeting options offered by
Facebook include demographic informa-
tion, interests, browsing behaviour, loca-
tion, political affiliations, life events, and
dozens of other parameters.

Average Conversion Rate

The conversion rate of an ad indicates
how often it successfully achieved the
action you wanted users to take.

It could be signing up for a newsletter or
completing a purchase.

The average conversion rate on Facebook
ads is a high 9.21%, which means that for
every 100 clicks on an ad, just over nine
users click on an ad and complete the
desired action on the connected landing

page.
Ad Types

Facebook currently offers six different
options for ad types or ad formats. These
include the image, video, slideshow,
carousel, collection, and instant experi-
ence (formerly canvas) ads.

These ads give advertisers the
opportunity to use their creativity and
encourage audience engagement. But
this is not possible in Google Ads as
they are text-based ads.

END
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* I DON'T NEED TO DO MY HOMEWORK. T OUTSOURCED
ITTO AKID IN CHINA .

“Dear Andy — How are you? Your mother and I are fine.
We both miss you and hope you are doing well. We look forward
to seeing you again the next time your computer crashes and
you come downstairs for something to eat. Love, Mom and Dad.”

CANT YOU DO
ANYTHING RIGHTZ

“1’d like to get a smartphone,

but not an intellectual snob.” ‘( —2
( . 2 /’ﬂ
o © Randy Glasbergen / glasbergen.com \ c\\ - ‘
5 ' ~

\
Ny—~—=n L,

“Frankly, we're stumped. So, we'd like to try
turning you off and then on again.”

“Your X-ray showed a broken rib,
but we fixed it with Photoshop.”

= GUASBERGEN~
Mf\e\ “You caught a virus from your computer and - "
we had to erase your brain. I hope Username and password, please.
you've got a back-up copy!”
You have a lot of [ know
| useless stuff on your how it feels.

GIAHLER. w00

computer that’s

WE HAVE PRINE, HULU

siowing il conn NETFLIX , HBOZCABLE. \ /GIEME "“Sancscon
CAN YOU FIND ANYTHING }{ ANOTHER
TO WATCH? HOUR TO

SCROLL.
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FEATLRE PIECE

A LIST OF ALL THE A.l. TOOLS SO FAR, AND HOW TO USE THEM.

Artificial intelligence (AI) makes it possible for machines to learn from
experience, adjust to new inputs and perform human-like tasks.

Most Al examples that you hear about today — from chess-playing computers to
self-driving cars — rely heavily on deep learning and natural language
processing. Using these technologies, computers can be trained to accomplish
specific tasks by processing large amounts of data and recognizing patterns in
the data.
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THE

Current Al Tools as at May 2023

CHATGPT

Artificial intelligence trained
to write original, creative
content

WwWw.jasper.ai

The viral sensation that is ChatGPT is a
conversational interface for OpenAI’s GPT-3
large language model, which has recently
been made available to the public as a free
research preview. In respefise to text prompts
such as questions or instructions, it will
output text in any form, including prose,
poetry, and even computer code.
chat.openai.com

ls] MURFA|

\ @ "..||||....||||l-

\
\\~~> Q ""l'l'.“.'ll"'

Introducing

Murf Voice API!

Murf Al

Al enabled, real people's
voices
Make studio-quality voice
overs in minutes. Use Murf’s
lifelike AI voices for podcasts,
videos, and all your
professional presentations

www.murf.ai
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DALL-E is an Al art web app, designed by Open AI, which
uses artificial intelligence to turn sentences (like ‘A grey
horse galloping along a beach at sunset’) into images. It can

O P E N AI also accept images uploads and modify them.
DALL-E Using DALL-E to create Al artwork is remarkably simple.

There are three main ways to create an image: text
prompts, variations, and edits.

If you aren’t quite familiar with
Midjourney yet, it is a brilliant

\/I ‘ DJ O U R \I C Y piece of Al software that allows

Al
— users to create art based on a
g\ ﬂ N specific description or a specific
L set of keywords.
/1 ol
=
oWo

You will instead to sign into your
Discord account and join the
Midjourney server where you will
then need to ask the Al to create
something for you.

DALL- E2 VS MIDJOURNEY? *

Midjourney can be accessed via Discord, and starts from $10,
whereas DALL-E 2 is only available via OpenAl's website.
Ultimately, the choice between the two models will depend on your
specific preferences and budget. OpenAl offers free credits
monthly, meaning users can access the model indefinitely for free.

There are of course other Al tools available on the interwebs, but the 5 listed
are the ones you should pay attention to, as they have the potential to
enhance and make your work flow easy.
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Clockwise: Al- genena‘ted images of(F)elh1 womdn,

UPmien & Hary@na woman, based qn stereogs
g ;“: ,‘;H : - 9
- = \ A & >

- |
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View more on Instagram

OQ

69,407 likes

jyo_john_mulloor

LOL an AI generated phOtO ofme (Zainab Sule) ﬁzo;yr:tireiszi:?rgz toh[cei g:;ﬂ drive, | discovered a treasure trove of selfies sent to

Midjourney Ai assisted with photoshop
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Share of respondents expecting the following areas to be
changed most by the use of Al in the next 3-5 years

35% I 33% 32% 31%

How Will Al Change Our Lives?

Education Safety Employment Shopping
30% 27% 4 \ 26% 23%
Transportation Entertainment Cost of living Home
23% 22% 15% 15%
Income Environment Food/nutrition Personal relationships

19,504 online adults (16-74 y/o0) from 28 countries surveyed Nov.-Dec. 2021
Source: Ipsos

statista %a

The emergence of this new breed of “generative” Al tools has made it
clear in recent months that it is no longer something that is only
important in the realm of academic research or Silicon Valley tech
giants.

Al is the future.
And the future is NOW.
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WWW.TRAVELLERZEE.COM
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TRENDS IN U.S. WORKER
CYBER RISK-AVERSION
AND THREAT
PREPAREDNESS

Survey of 400 U.S. workers by Spanning Cloud Apps
reveals a risk of enterprise data loss due to gap between
cybersecurity risk awareness and daily behaviors.

WORKERS WOULD RATHER BE “NICE” THAN SAFE

1In5

share passwords
over text or email

DATA LOSS IS A REAL PROBLEM

7|n10?

respondents have
accidentally
deleted files

ﬂ
=] SPANNING

Copyright © 2018 Spanning Cloud Apps, LLC. All Rights Reserved.

45%

would share
their computer k
with colleagues

2057%

have lost data
in G Suite or
Microsoft Office 365

SPANNING.COM
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What is cybersecurity, and
why is it important?

Cybersecurity is all about managing
the confidentiality, integrity, and avail-
ability of information (known as the
"CIA Triangle") by protecting digital
assets such as networks, applications,
and databases against attackers.

Corporations regularly handle all sorts
of sensitive data, such as personally
identifiable information (PII), financial
data, and trade secrets. Cybersecurity
professionals are essential for
protecting this data from increasingly
sophisticated cyber threats.

The means used to defend and attack
assets are continually evolving. It's up
to cybersecurity talent to adapt to new
technologies and potential attack vec-
tors as the threat landscape evolves.

Top Cybersecurity Tips for
everyday users

1. Keep software up-to-date
Software companies provide software
updates to add new features, fix
known bugs, and upgrade security.
Always update to the latest version of
your software to protect yourself from
security vulnerabilities.

2. Back up your data

Backing up the data on your devices —
by copying it to another, separate

location — is one of the most import-
ant things you can do. If you’re
targeted by a cyber attack you may
not be able to access or use your
computer, phone, or any of your other
devices. But, if you’ve backed your
data up you won’t lose any of it,
regardless of what ends up happening
to your device.

Get an external hard drive and do an
'offline’ or 'cold’ backup, or

sign up to a cloud based service like
Dropbox and do a cloud backup.
Back up your data regularly — for ex-
ample, every week.

3. Choose unique passwords

We all have so many online accounts
now that it’s become hard to keep
track of all of the passwords we need
for them.

To combat this, many of us use the
same password for all of our accounts,
or stick to two or three different ones
that we use over and over.

The problem with this is that if an
attacker gets access to one of your
account passwords, it often gives them
access to many of your other accounts
as well.

& (LogIN )
B (k% %k % )
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4. Use Two-Factor or Multi-Factor
Authentication

Two-factor adds additional layers of
security to the standard password
method of online identification.

With two-factor, you would be
prompted to enter one additional
authentication method such as a PIN
Code, or even fingerprint.

5. Avoid sensitive transactions on
free wifi

It’s good to be careful about what you
do online when you’re using a hotspot
or free wifi — if you’re logging on at a
cafe, for example — as these networks
are often unsecure & anyone can
access it and get hold of your data. So
while it’s ok to check the news or the
weather, try to keep more sensitive
transaction use to a minimum.

Avoid doing online shopping or
internet banking on free wifi or an
unsecure network.

If you need to check your email, make
sure you have two-factor authentica-
tion set up first.

Use your own device where possible,
not someone else’s.

6. Be careful what you click

Avoid visiting unknown websites or
downloading software from untrusted
sources. These sites often host
malware that will automatically install
(often silently) and compromise your
computer.

If attachments or links in the email are
unexpected or suspicious for any
reason, don't click on it.

7. Be smart about social media

Did you know that the information you
post to your Facebook, Twitter or IG
could be used to steal your identity or
hack into your online accounts?

We’re so used to sharing things online
that we don’t really think about it any-
more. Everyone knows your pet's
name, where you went to school,
where you work, and even when you’re
away on holiday.

Unfortunately, this gives cyber
criminals information that they can use
to access your data or steal your
identity.
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ARE WEBSITES STILL
RELEVANT IN 2023?

While there's no doubt that the field of web design continues to evolve and
innovate, it definitely won't fade away in 2023 or anytime in the
foreseeable future. The demand for skilled web designers is only increasing,
and that trend will likely continue.

Do you actually need a
website in 2023?

The answer is yes. While there are
other options for creating an online
presence, such as social media
accounts and blog posting platforms,
they don’t offer the same level of
control and customization that a
website can provide.

The most obvious use of websites is as
a tool for advertising and branding. A
user-friendly website with information
about your business serves as an
online advertisement that can reach
potential customers from all over the
world.

It also gives you the opportunity to
showcase your unique brand and
values in ways that physical advertise-
ments may not be able to do.
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Can you use social media
instead of a website?

PISHON
DESIGN

One advantage of relying on social

media instead of having your own
website is that it's much easier to STWI.
seTup and main'rain. WEBSITES // GRAPHICS

BUSINESS PLAN // COMPANY PROFILE

You don’t need any coding or
technical skills to create an attractive
page on many popular platforms.

One major issue that many
people overlook is the fact
that you don’t actually own
your content when you post it
Q1 Semeonc else’s platform. The most obvious use of websites is
This means if the platform as a tool for advertising and

goes down or decides to stop branding. A user-friendly website

offering its services, then all  with information about your business
your content—and hard serves as an online advertisement

earned followers—will be lost that can reach potential customers
forever! from all over the world.

@pishondesignstudio 08086816356 www.pishondesigns.org

It also gives you the opportunity to
showcase your unique brand and values in
ways that physical advertisements may
not be able to do.

Another con is visibility issues - even
though millions of people use various
social media platforms every day, you
are subject to the mercy of the

ALGORITHM. With ecommerce capabilities on websites,

businesses have the opportunity to

What are the benefits of increase sales by offering online shopping

having a website? options to their customers.

Having a.websi're gives busipesses the customers no longer need to physically
opportunity fo reach potential visit stores or wait in long lines; they can
customers all over the world. simply make purchases from the comfort

L . of their own homes.
A website is like having a showroom

open 24 hours a day, seven days a Get your website today.
week— without any extra staff or
overhead costs.
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=DRIVING SEC

All the parts needed for a successful SEO Strategy

LOCAL

g BNl 0B

the outside structure the wheels to keep moving
Alt attributes, site speed, mobile Locations pages,
responsive, meta tags, schema markup, claim locations on Google,

XML sitemap, robots.txt, user-friendly optimize for local

CONTENT

putting everything
in place

USABILITY g
steering users in [V Ha

the right direction |
Quality, relevant,
engaging, answer
questions, use
images and video

Accessible for
those of all abilities
on all devices

AUTHORITY | | SECURITY

the key to start the engine the door to get in

Domain authority, backlinks, HTTPS certificate,
keyword rankings, speedbumps for
social presence external sites
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